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STUDENT LEARNING OUTCOMES:
This course covers a wide range of persuasive situations.  We will examine persuasion related to the following topics: mass media, propaganda, advertisements, coercion, manipulation, protests, humor, sex, and repetition.  Students will gain knowledge and experience by analyzing as well as presenting persuasive techniques in class. 

OBJECTIVES:

At the completion of this course, you should be able to: 

· Recognize the importance and complexity of persuasion in our society;

· Possess critical insight into some of the strengths and weaknesses of current perspectives on persuasion;

· Understand the basic variables and principles underlying a variety of persuasive communication contexts and forms (e.g., advertising, political persuasion, mass media, propaganda, etc.);

· Possess the understanding and critical base necessary to effectively analyze and evaluate persuasive communication; and

· Develop a sense of ethical responsibility to guide your own efforts at persuasion.

REQUIRED MATERIALS:

Larson, C.U. (2009). Persuasion:  Reception & Responsibility (12th ed.). Belmont, CA: 
Thomson Wadsworth.
COURSE POLICIES:

ATTENDANCE:  Regular attendance in class is vital to the student’s success in this course.  Poor attendance will adversely affect performance and grades.  Roll will be taken at the beginning of each class.  If unexcused absences account for more than 10 percent of the class periods, the instructor reserves the right to penalize that student one full letter grade (approximately 3 classes).  Documented absences for official university functions, illness, or other dire emergencies may be excused; work-related absences are not excused.  

· It is important to arrive in class at the scheduled time.  Three tardies will be the equivalent of one absence.  

· If you miss class on a day you are assigned to speak, without an excuse, you will receive "0" points for that speech.  

· If you miss a speech day, and have an "excused absence", you may make up the speech as time allows.

· If a speech is worth less than ten points, a student will not be allowed to make-up the speech.  Missed speeches must be made up within a reasonable time after the scheduled speaking day.  The student is responsible for requesting a time to make up the speech.  

· If you are absent on a speaking day (other than your own speaking day) and do not have an excused absence, the instructor may deduct 5 points off your final grade. Attendance is required on speaking days.  All students deserve to have an audience.    

· Student speeches must not be interrupted.  If you arrive late and a student is giving a speech, DO NOT enter until the student finishes the speech. 
PARTICIPATION:  A portion of your grade is based on participation.  Participation does not just mean that you attend class.  Active participation in class discussion and exercises is expected.  Involvement in class activities and discussions will help students prepare for speaking assignments and increase their understanding of the material being studied. It is extremely difficult to get the full participation points.

WRITTEN ASSIGNMENTS:  All written assignments should follow the assigned format presented in class and MUST be typed.  Written work that contains errors (spelling, grammar, etc.) is subject to grade penalty.  Students should keep a copy of all written work submitted. 
SPEECH PERFORMANCES: The instructor will announce in advance the means of determining the schedule for each speaking assignment.  The student must give his/her speech on time.  If the student misses a speech for a documented reason (see attendance previously), the student may be permitted to give the speech at a later date, at the instructor’s convenience.  If the student is not ready when called on for a make-up speech, the speech will be given a grade of zero.  If a student is not ready for a speech when called upon, or if the absence is unexcused, then the student may be able to make-up the speech at the discretion of the instructor.  Speech days should be treated like test days.

ACADEMIC INGEGRITY: William Carey University seeks to create an environment that encourages continued growth of moral and ethical values, which include personal honesty and mutual trust. The University places the highest value on academic integrity and regards any act of academic dishonesty as a serious offense. Academic dishonesty is considered unethical and in violation of William Carey University’s academic standards and Christian commitment. If such an incident occurs, students, faculty, and/or staff are obligated to initiate appropriate action. Depending upon the seriousness of the offense sanctions could include failure of the assignment, failure of the course, and could lead to suspension or dismissal from the University. A full explanation of the procedures for responding to instances of academic dishonesty is contained in the University’s Policies and Procedures manual and in the student handbook, The Redbook. 
STUDENTS WITH DISABILITIES:  Students with disabilities who are protected by the Americans with Disabilities Act of 1990 and who require special accommodation should contact Ms. Brenda Waldrip at 601-318-6188.  Ms. Waldrip’s office is located in Student Services in Lawrence Hall.

INCOMPLETE PROCEDURE: All of the following criteria must be met in order for a student to receive an incomplete:
· class (and university) attendance requirements must have been met;
· 80% of the required work for the class must have been done;
· the student must be passing the class at the time the incomplete is granted;
· the student must request the incomplete on the WCU incomplete request form prior to the time at which faculty must submit grades;
· the student must have provided appropriate documentation regarding the reason for requesting the incomplete (e. g., accident reports, medical records, etc.)
· the Dean of Arts and Letters must have determined that unavoidable circumstances have prevented the student from completing the course on schedule.
 If any one of the above conditions is not met, a student cannot receive an incomplete for the course.
DISASTER PLAN: In the event of closure or cancellations due to natural disaster or other emergency causes, general information will be forwarded to local media, posted on the WCU website http://wmcarey.edu, and sent via automated process to your WCU student e-mail address. Specific information regarding the continuation of coursework will be posted on the university’s course management system at https://elearning.wmcarey.edu. For up-to-the-minute alerts regarding emergency situations, sign up to receive notifications through Sader Watch, the WCU emergency text message service. Sign up instructions can be found under current students on the WCU homepage.

TOBACCO-FREE CAMPUS: William Carey University is a tobacco-free campus.  All WCU students are asked to respect this policy by refraining from smoking or other tobacco use while on campus.
EXAMS: Two exams will be given to check students’ understanding of speech concepts, theories, techniques, and strategies.  These exams will be based on the material covered in the reading as well as lectures provided by the instructor. Exam formats are multiple-choice, short answer & essay.  Study guides will be provided to students to help students prepare for exams.

Grading and Evaluation
	Assignment
	Percentage
	Possible Points
	Your Points

	Homework Assignments
	18%
	10 x 10 pts each
(Drop 2 Lowest)
80
	

	Sales Speech
	10%
	50
	

	Movie Analysis or Theory Paper
	10%
	50
	

	Persuasion Scrapbook
Or Persuasive Speech
	20%
	100
	

	Exam #1
	20%
	100
	

	Exam #2
	20%
	100
	

	Participation
	4%
	20
	

	Total Points
	100%
	500
	



Points


Grade



Points


Grade
500-450
=

A



349-300
=

D
449-400    =

B



0-299

=

F

399-350    =       C

Assignment Descriptions
Persuasion Scrapbook: As a term project, students should prepare a persuasion scrapbook to collect their exposure to various kinds of persuasion such as print advertisements, television spots and programs, and even your persuasion as a teacher of persuasion. At the end of the syllabus, I have listed possible ideas to be added to your persuasion scrapbook. You should have at minimum two items per chapter.
Movie Analysis or Theory Paper: Watch the movie Wag the Dog. Write a paper that analyzes the movie. Your paper should include an introductory and closing paragraph. Make a minimum of 10 connections between the movie and concepts from the book.

OR

Select a theory discussed in class. Read a minimum of 5 academic journal articles that analyzes your selected theory. The paper should include the following areas: (a) write an introductory paragraph which includes a preview statement (b) summarize the 5 articles using APA style, (c) draw conclusions based on the literature you summarized (what does this information mean to you?), (d) present ideas for future research, and (e) provide a closing paragraph. This paper should be 4 to 6 pages, plus references, double-spaced, TIMES NEW ROMAN and in APA style. 

COURSE SCHEDULE - TENATITIVE
**This calendar is tentative and is subject to change

Week 1

Nov. 11

Introduction to the Course
Nov. 13

 Chapter 1
Persuasion in Today’s Changing World
Week 2


Nov. 18 
Chapter 2
Perspectives on Ethics in Persuasion & 

Chapter 3
Traditional and Humanistic Approaches to Persuasion
Nov. 20 
No Class
Nov. 25

 THANKSGIVING BREAK

Nov. 27

 THANKSGIVING BREAK

Week 3
Dec. 2

Chapter 4
Social Scientific Approaches to Persuasion
Dec. 4

Chapter 5
The Making, Use, and Misuse of Symbols
Week 4
Dec. 9

Chapter 6
Tools for Analyzing Language and Other Persuasion Symbols
Dec. 11

Chapter 7
Psychological or Process Premises
Week 5
Dec. 16

EXAM 1 (chapters 1-7)
Dec. 18

Sales Speeches


HOLIDAY BREAK
Week 6
Jan. 13

No Class
Jan. 15

Chapter 8
Content or Logical Premises in Persuasion 
Week 7
Jan. 20

Chapter 9
Cultural Premises in Persuasion
Jan. 22

Discussion of Movie Analysis - Movie Analysis Due
Week 8
Jan. 27

Chapter 10
Nonverbal Messages in Persuasion
Jan. 29

Chapter 11
The Persuasive Campaign or Movement
Week 9
Feb. 3

Chapter 12
Becoming a Persuader
Feb. 5

Chapter 13
Modern Media and Persuasion
Week 10
Feb. 10
 
Chapter 14
The Use of Persuasive Premises in Advertising and IMC

Feb. 12



Scrapbook Presentations





or Persuasive Speeches
Final Exam Week
EXAM 2 (Chapters 8-14) Friday, February 14, 2013 at 1:00pm
ASSIGNMENT SCHEDULE - TENATITIVE
**This calendar is tentative and is subject to change

Week 1

Nov. 13

Chapter 1
Persuasion in Today’s Changing World

Collect examples of advertising that exhibit the various strategies and tactics of the Rank model.

Week 2


Nov. 18 
Chapter 3
Traditional and Humanistic Approaches to Persuasion

Compare music lyrics making social statements across the pop, rock, rap, and country genres. What types of persuasive appeals are being made?
Nov. 16

NCA
Nov. 25

 THANKSGIVING BREAK

Nov. 27

 THANKSGIVING BREAK

Week 3
Dec. 2

Chapter 4
Social Scientific Approaches to Persuasion

Watch an episode of your favorite television show. Was there anything in the show that you think may be attempting to change our minds through peripheral processes?

Dec. 4

Chapter 5
The Making, Use, and Misuse of Symbols

Collect buttons that have statements on them. Discuss additions to the collection as the class goes on focusing on the power of verbal symbols when used as emblems or badges.
Week 4
Dec. 9

Chapter 6
Tools for Analyzing Language and Other Persuasion Symbols
Dec. 11

Chapter 7
Psychological or Process Premises
Have students experiment with the power of positive reinforcement by offering some form of it such as smiles, compliments, or expressions of interest to a roommate, a boyfriend or girlfriend, parents, or instructors. Write a one page paper that shares the results of their “research” with the rest of the class.
Week 5
Dec. 16

Exam 1
Dec. 18

Sales Speeches
Week 6
Jan. 13

No Class
Jan. 15

Chapter 8
Content or Logical Premises in Persuasion
Collect slides of magazine ads in which various kinds of process premises are implied if not directly stated. Show and discuss these in class.
Week 7

Jan. 20

Chapter 9
Cultural Premises in Persuasion
Write a one page paper on one of the following notionsSpeculate on the cultural impact of the Internet and e‐mail. OR Discuss how interactive media and can alter culture.
Jan. 22

Discussion of Movie Analysis - Movie Analysis Due
Week 8
Jan. 27  
Chapter 10
Nonverbal Messages in Persuasion

Find examples of nonverbal patterns typical of their gender as depicted in advertisements. OR
Catalog the way Internet and e‐mail users create non‐verbal meaning (e.g., writing in all caps, preceding emotional statements with exclamation points, etc)
Jan. 29

Chapter 11
The Persuasive Campaign or Movement

Visit the homepages of four candidates. Write a one page report on the kinds of items these websites contain and speculate on the effectiveness of political homepages in general.
Week 9
Feb 3

Chapter 12
Becoming a Persuader
Feb. 5

Chapter 13
Modern Media and Persuasion

Discuss the new media of the Internet and e‐mail using some of the theories presented in the chapter (e.g., Schwartz and McLuhan)
Week 10
Feb. 10
 
Chapter 14
The Use of Persuasive Premises in Advertising and IMC

Feb. 12

Presentations
Final Exam Week
EXAM 2 (Chapters 8-14) 
SCRAPBOOK IDEAS
Chapter 1

Obtain the written transcript or videotape of some debate (for example, political debates,

interviews and news shows like “The O’Reilly Factor,” “Hardball,” “Meet the Press” Or the

“The McLaughlin Group” which feature debates between experts on a particular issue).

Examine it using the Rank model to identify attempts to intensify one’s own “good” and the opponent’s “bad” using the tactics of intensification and downplaying. Write a one page summary of your observations.

Write their own definition of persuasion and to compare it with those covered in Chapter 1.

Chapter 2

Make an ethics scrapbook (e.g., examples of unethical persuasion as defined in Chapter 2). Get

your examples from advertisements, editorials, newspaper or magazine articles, sermons, P.R.

releases, direct marketing appeals on television or through direct mail, and telemarketing.

Write a one paragraph assessment of each example. Report on the project to your class.

Chapter 3

Several contexts involving failures to tell the whole truth, have been plagued by crises since

2000. Collect news stories on several of these contexts. When we look at the public who is

judging these individuals, do you think the public is using standards closer to Aristotle, Plato,

or Scott? Do we hold Martha Stewart to the same standards as Catholic bishops?

Collect articles about extreme environmentalists such as Earth First. Which of their tactics are

persuasive and which are not?

Chapter 4
Keep a log of your television, cable, music, and movie viewing for one week. Analyze why you

think you like to watch or listen to these particular media. Try to get at your motives from a

uses and gratifications perspective. Do you like to see a movie again? If so, why? If not, why do

you think many others like to see a movie or television program again?

Chapter 5

Have students bring in various kinds of symbolic “texts” which can then be analyzed

semiotically in class. Students can then do the same thing on their own with films, ads, etc.
Have students bring in examples of language that is not acceptable for a particular Internet chat group they use.

Chapter 6

Have students rewrite the same ads for a specific product emphasizing each element of the

pentad as a particular focal point, thus using the pentad for “market segmentation” (e.g.,

Marlboro Country vs. the Marlboro Man vs. the Marlboro Experience.)

Compare vacation advertisements from the travel section of your newspaper. See how the

semantic, the functional, and the thematic/textural dimensions of language are used there.

Determine the emphasis of various ads‐‐those focused on Scene versus those focused on Agent

and so on.

Have a set of slides made of various magazine ads‐‐those that are copy‐heavy or those that rely

on visuals instead of words. Analyze them in class in order to demonstrate Burkean, semiotic,

or psycholinguistic interpretations of the ads.

Chapter 7

Ask students to interview persons who might be experiencing imbalance, incongruity, or

dissonance (e.g., people who have recently quit smoking or who are not succeeding in classes,

or someone who has just lost an election or a job). Have the students report to the class on the

ways the individuals are reducing their tensions.

Have students review the process premises used in a current or past award winning films.

Have students review various ads for a single product type (e.g., perfume, automobiles, places

to travel during break) and compare the process premises being used. Have them back to the

class on the results.

Chapter 8

During an election, have students keep a premise scrapbook by clipping reports, stories,

editorials, and campaign literature. Have students analyze these using the tools of Chapter 8.

Assign groups of students to attend the meetings of the local city council, the college student

association, and the college or university faculty senate. Have them report back to the class on

the kinds of process premises they heard during the meetings or debates.

Have students examine the various features and benefits for automobile models, computers, or

CD players, comparing the various content premises used to promote each. Have them report

back to class.

Chapter 9

A good way to demonstrate the changing nature of some cultural patterns is to have students

identify the values present in popular films of the past (e.g., “The Fugitive,” “The Graduate,” or

“It’s a Wonderful Life”) and compare them with more recent films. It is also interesting for

students to observe enduring values and/or cultural patterns.

Ask students to prepare a cultural premises scrapbook by clipping magazine and newspaper

advertising that demonstrates particular appeals to the cultural premises discussed in Chapter9. A brief explanation might accompany each example.

Chapter 10

Ask students to collect examples of nonverbal messages in print or television advertisements

and to share them with the class.

Have students purposely break nonverbal communication “rules” (e.g., extended gazing at

another person, invasion of someone’s personal space, wearing unexpected clothing to class,

facing the passengers instead of the doors in an elevator, etc.) and then observe and record the

kinds of reactions they get. Students can share these observations with the class.

Interview an international student about the nonverbal patterns they found most surprising or disturbing about this country.

Chapter 11

Interview a politician and discuss campaign processes as well as his or her own candidacy. Compare the candidate’s approach with material discussed in Chapter 11. Challengers are usually very willing.

Have students visit a public relations office on campus and report back as to the kinds of

campaigns, campaign tactics, communication used by the office.

Chapter 12

Analyze some persuasive speaker, documentary, news conference, sermon, or a famous speech from the past (Martin Luther King, Jr.’s “I Have a Dream” or the Gettysburg Address), using the analytical tools taught in the course. They can either report back to the class or write a paper. When analyzing a speech, I suggest that students identify the speaker’s purpose, the tools the speaker used to accomplish this purpose, the short‐term and possible long‐term effects of the speech, and anything about the persuader’s delivery skills that seems either outstanding or particularly weak.

Have groups of student’s interview persons, who engage in public, as well as interpersonal,

persuasion. Good examples are ministers, city council members, student government or faculty

senate leaders and members, consultants, or college administrators. Focus the interviews

around the differences between these persuaders and note especially the differences they report

about the public versus the interpersonal channels. The students can report back to the class on

the results of the interviews.

Chapter 13

Videotape the daily segments of any soap opera as well as episodes of various prime time

series. Show them in class and discuss how the sense of “generational place,” “social place,”

and “physical place” are depicted on each. Have students describe their own sense of these

three types of place.

Chapter 14

Have students examine various kinds of advertising on the internet and report back to the class,

comparing it to advertising on other media.

Test yourself - http://bob.bob.bofh.org/~robm/misc/MachIV.html  or at http://www.salon.com/books/it/1999/09/13/machtest/index.html 
http://www.outofservice.com/self-monitor-censor-test/ 

